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TPAOULUUOHANTHO U CABPEMEHO LLAHCA 3A PA3BOJ TYPUSMAU
ONCTAHAK CPMCKOT CENNA

AcuctenT, Paguua Hegebkosuh?
DoktopaHa, Hemarba AHhenkosuh?

Pe3sume: lpaea u peasaHa CAUKG OQHAWME2 cesad Na U Cesbaka y Hemy,
3acueypHo, He oduwe noHocom. Paznoz mome je ynpaso 00aa3aK Maado2
cmaHosHUWmMaea u3 cena. Maadu cy HajouHamu4Huja, coyuodemozpagcka u
Ky/AimypoaowkKa kamezopuja, camo je npobaem wmo oHuU sehuHoOM He xcene
0a uee Ha ceny. CHawHU mMoKosu ypbaHusayuje, macmedujcke
KOMYHUKayuje, nompowa4yko Opywimeo, oKpemare cebu Hacynpom
nopodouyu npedcmassbajy nokazamesoe Koje msaade oKpehy Ka epady, a
modepHu3ayuja cena Huje moayha 6e3 cmapocHe epyne 00 15 0o 29 200uHa.
Cmapu Ha ceny y 8eaAUKOj Mepu He MoKasyjy crnocobHocm 0a ce MoOepHU3Yyjy
U He rpuxeamajy fI0KO c8e me MpoMeHe, Wmo ornem u3a3ued CHAM(AH
2eHepayujcku cykob. Hawa cy npedsuharba 0a he npexcusemu OHO ceso
Koje he npuxeamumu caspemeHo, y KoMe ce Maaou Hehe ocehamu
UCK/byYeHUM U3  Mackyamype, y Kome Hehe 6ecno2oeopHo enadamu
CMapuHcKuU obpacyu, oHo ceso Koje ce byde adanmupasno u Koje ce byde
uszbopuno 3a mnade. ,Meramu ce, a ocmamu ucmu“ noy4Ho npenopyyyje
ApHoa0 Tojbu, sodehu ce MomM MAKCUMOM, Hamepa Ham je 0a y pady
doKaxemo 0a crnoj mpaduyuoHanHOo2 U MoOepHoz2 npedcmassna
mypucmuy4ky paseojHy WaHCy, d caMum mUuM U OCHY8Y ONCMAHKA CPrCKo2
cena. Y ceemy modepHocmu, ,,yCamspeHoj eomunu” seyou cee suwe umajy
nompeby da ce spahajy mpaouyuoHanHom. Cpricko ceso jow Oenom oduwe
mpaduyuoHanHum Jdyxom. Taj Oyx mpeba Oesom ouvysamu, criojumu ca
MOOEepHUM U MOHYOUMU KAo mypucmu4Ky rnoHyoy.
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TRADITIONAL AND CONTEMPORARY CHANCE FOR TOURISM
DEVELOPMENTAND SURVIVAL OF THE SERBIAN VILLAGE

Abstract: The true and real picture of today's village and the peasant in it,
certainly, does not delight in pride. The reason for this is the departure of a
young population from the village. Young people are the most dynamic,
sociodemographic and cultural category, the only problem is that they
mostly do not want to live in the countryside. Powerful flows of urbanization,
mass media communications, consumer society, turning themselves against
the family are indicators that young people turn to the city, and the
modernization of villages is not possible without an age group of 15 to 29
years. The old ones in the village do not greatly show the ability to
modernize and do not easily accept all these changes, which again causes a
strong generation conflict. Our predictions are that they will survive a village
that will be accepted in a modern way, in which young people will not feel
excluded from the masquerade, in which the old patterns will not be ruled
out without irresponsible, the village that is being adapted and which is
fought for the young. "Changing and staying the same" recommends Arnold
Toobi, guided by this maxim, we intend to prove in our work that the
combination of traditional and modern presents a tourist development
opportunity, and hence the foundation of the survival of the Serbian village.
In the world of modernity, the "lonely crowd" of people increasingly have the
need to return to the traditional. The Serbian village is still partly exuding a
traditional spirit. This spirit should be preserved, combined with modernity
and offered as a tourist offer.
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